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For immediate publication [insert date]
Contact: [event/organisation press contact details] or Jenny Tudor, Time to Change Press Office on j.tudor@time-to-change.org.uk 0208 2152 358/ 07789 721 966 

‘it’s time to talk. It’s Time to Change’ [Event] gets [town/city] talking
To mark the launch of ‘it’s time to talk. It’s Time to Change', a new nationwide campaign from the mental health anti-stigma programme Time to Change, [event/organisation] is inviting the residents of [town/city] to come along to their [name of event] on [date]. 

‘It’s time to talk. It’s Time to Change’ aims to address the fear or awkwardness people feel in talking about mental health problems, and get people around the country talking about mental health. Just a few small words can make a big difference to someone with a mental health problem and talking about mental health can help to break down stigma and discrimination.
The [event] will see people from across [town/city] come together for a day of [insert details of activity]. The event is one of hundreds of events taking place all over the country between March and October, with over 140,000 people expected to have a conversation about mental health. 
[Include details of anything else taking place on the day. For example, workshops or market stalls.] 
[Name of spokesperson], from [name and town of event/organisation] said: “This fantastic free event gives the people of [town/city] a chance to find out more about mental health by talking to someone with personal experience.
“The [event name] brings together people who are otherwise unlikely to meet. We want to use this as an effective way of breaking down stigma and promoting an inclusive community.” [NB - your own quote can be added here, this quote is just for guidance.]

Sue Baker, Director of Time to Change, said: “We know that face-to-face contact with someone who has experienced a mental health problem, who can talk openly and confidently about it, is key to transforming our understanding and attitudes and we want to start conversations happening all over the country. 

"Often a few small words can make a big difference to someone with a mental health problem, so a simple ‘How are you?’ or ‘Are you OK?’ can have a massive impact for someone with a mental health problem. If you see the [event] in your town be sure to go up and say hello and start your own conversation about mental health.’
The event will run from [time from and to] at the [place, address and city/town]
Time to Change was launched in January 2009 with a national advertising campaign fronted by Stephen Fry, Ruby Wax and Alastair Campbell. This year, the campaign is supported by Frank Bruno and his daughter Rachael and includes the release of new TV, radio and online advertising. The TV advertisement will also be show at forthcoming football matches. The advertising will run in England for four weeks from March 21st 2011. 

For more information visit www.facebook.com/timetochange or www.time-to-change.org.uk 

 

ENDS

Notes to editors: 
Contact: [event/organisationpress contact details] or Jenny Tudor, Time to Change Press Office on j.tudor@time-to-change.org.uk 0208 2152 358/ 07789 721 966 

1. [event/organisation] is a not-for-profit organisation that [insert organisation information] 
2.Time to Change is England’s most ambitious programme to end the discrimination faced by people with mental health problems, and improve the nation’s wellbeing.  Mind and Rethink are leading the programme, funded with £16m from the Big Lottery Fund and £4.5m from Comic Relief, and evaluated by the Institute of Psychiatry at King’s College, London. For further information go to www.time-to-change.org.uk 

3. The Big Lottery Fund’s support for Time to Change comes from its £165m Well-being programme.  The Big Lottery Fund has been rolling out grants to health, education, environment and charitable causes across the UK since its inception in June 2004.  It was established by Parliament on 1 December 2006.  Full details of the work of the Big Lottery Fund, its programmes and awards are available on the website: www.biglotteryfund.org.uk Big Lottery Fund Press Office: 020 7211 1888  / Out of hours: 07867 500 572 Public Enquiries Line: 08454 102030 /
Textphone: 08456 021 659

4. Comic Relief is committed to supporting people living with mental health problems. The projects Comic Relief funds ensure people with mental health problems get their voices heard in the decisions that affect their lives and to get the help they need to recover. Comic Relief also helps people to promote their rights and reduce the stigma and discrimination they face so that they feel more included in society.  The £4.5 million grant to Time to Change is part of Comic Relief's long standing commitment to this issue. For more information go to www.comicrelief.com
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